
SCHEDA AUDIT TECNOLOGICO-INDUSTRIALE

LA PRESENE SCHEDA E’ COMPOSTA DI 5 SEZIONI:
 

1. DATI GENERALI

2. MERCATI LOCALI, NAZIONALI, ESTERI

3. RICERCA  INDUSTRIALE,  SVILUPPO  PRECOMPETITIVO,
SVILUPPO INDUSTRIALE

4. IMPATTO  DEL  PROGRAMMA  DI  INNOVAZIONE  SULLA
COMPETITIVITÀ .

5. ALTRI FATTORI RILEVANTI
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1. DATI GENERALI

ANAGRAFE

DENOMINAZIONE E RAGIONE SOCIALE:
_______________________________________________________________________________________

INDIRIZZO: ____________________________________________________________________________

E MAIL: _________________________________ SITO WEB: ___________________________________

TELEFONO: ________________________ FAX _______________________

PRESIDENTE/TITOLARE: _________________________________________

REFERENTE:________________________________

POSIZIONE: _________________________________

TELEFONO INTERNO __________________________ CELL ____________________________

E-MAIL: ___________________________________________________

SETTORE DI ATTIVITÀ (CODICE ISTAT E DESCRIZIONE):
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

FATTURATO (ultimo disponibile): __________________

TIPOLOGIA DI IMPRESA

Grande impresa (oltre 250 dipendenti) ٱ
Media impresa (tra 250 e 50 dipendenti) ٱ
Piccola impresa (inferiore ai 50 dipendenti) ٱ

DIPENDENTI (ultimo disponibile): ____________________ di cui a tempo indeterminato _______ a tempo
determinato: __________________ apprendisti :____________
Uomini: ______________________ donne: _____________________

FATTURATO (penultimo) ____________________________

FATTURATO (terzultimo) ____________________________
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MOTIVAZIONI DEGLI EVENTUALI SCOSTAMENTI SCOSTAMENTI:
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

PECULIARITA’ PRODUTTIVA

INDICAZIONE DEI PRINCIPALI PRODOTTI OFFERTI DALL’AZIENDA  e in che percentuale rispetto
alla produzione complessiva.
_______________________________________________________________________________________________________
_______________________________________________________________________________________________________

INDICAZIONE DEL LIVELLO DI ISTRUZIONE DEL PERSONALE DELL’AZIENDA:
_______________________________________________________________________________________
_______________________________________________________________________________________

PRINCIPALI TIPOLOGIE DI CLIENTI:
_______________________________________________________________________________________
_______________________________________________________________________________________

Fatturato settore pubblico: ____________________________

Fatturato settore privato: ______________________________

Utenti/consumatori diretti e indiretti:
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

Revisione 001 
Pag. 3 di 8



2. MERCATI (indicare i mercati attuali. Per chi opera su più mercati le relative percentuali di
distribuzione. Se possibile indicare le possibilità/attese di miglioramento)

LOCALI: (specificare) ٱ
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

NAZIONALI: (specificare) ٱ
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

PAESI ESTERI: (specificare) ٱ
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

MOTIVAZIONI CHE VI SPINGONO AD INVESTIRE IN RICERCA E SVILUPPO
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
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3. RICERCA  INDUSTRIALE,  SVILUPPO  PRECOMPETITIVO,
SVILUPPO INDUSTRIALE

VISIBILITA’
La sua azienda è interessata a:

.ATTIVARE IN PROPRIO PROGETTI/PROGRAMMI DI SVILUPPO ٱ

.PARTECIPAZIONE A PROGETTI/PROGRAMMI DI SVILUPPO IN SINERGIA CON ALTRI ٱ

:PARTECIPAZIONE A FIERE/ EVENTI ٱ

INDIVIDUALMENTE ٱ CON ALTRE IMPRESE DEL SETTORE ٱ

DOTARSI DI CATALOGO ELETTRONICO O PAGINA WEB ٱ

.SERVIZI DI WEB MARKETING PERSONALIZZATI ٱ

.SERVIZI DI WEB MARKETING CONDIVISI ٱ

SVILUPPO TECNOLOGICO E INDUSTRIALE

INVESTIMENTI IN: SI NO
IMPORTO
STIMATO

IN €
IMPIANTI E STRUMENTAZIONI TECNOLOGICAMENTE AVANZATE ٱ ٱ __________

RISORSE UMANE INTERNE IMPIEGATE NELLO SVILUPPO
TECNOLOGICO

ٱ ٱ
__________

CONSULENZA COMMISSIONATA A ENTI UNIVERSITÀ ESPERTI ٱ ٱ __________
ACQUISIZIONE DI TECNOLOGIE DA TERZI ٱ ٱ __________
SVILUPPO DI NUOVE TECNOLOGIE SPERIMENTALI ٱ ٱ __________
Altro (specificare) ____________________________________________
______________________________________________________________

VALORE DELL’INVESTIMENTO RISPETTO AL FATTURATO: (indicare l’importo dell’investimento e
la relativa percentuale)
_______________________________________________________________________________________
_______________________________________________________________________________________
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PERCEZIONE DELLE POTENZIALITA’ DI SVILUPPO

INDIVIDUAZIONE ELEMENTI DECISIVI DAL PUNTO DI VISTA TECNOLOGICO PER LO ٱ
SVILUPPO COMPETITIVO DELLA AZIENDA 

 NUOVI MACCHINARI ٱ
AUTOMAZIONE DEL PROCESSO PRODUTTIVO ٱ

NUOVI PRODOTTI ٱ

NUOVI MATERIALI ٱ

SISTEMI CAD-CAM ٱ

TECNOLOGIE LASER ٱ

NANOTECNOLOGIE ٱ

SISTEMI INFORMATIVI ٱ

MULTIMEDIALE ٱ

BREVE DESCRIZIONE DEL PROGETTO:
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
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4. IMPATTO  DEL  PROGRAMMA  DI  INNOVAZIONE  SULLA
COMPETITIVITÀ .

IMPATTO DELLA RICERCA E SVILUPPO SULLA COMPETITIVITA
(Valori attesi in percentuale)

SUL VALORE DELLA PRODUZIONE: ________

MIGLIORAMENTI DELL'EFFICIENZA DEL PROCESSO (TEMPI, COSTI, ECC) ٱ
MIGLIORE UTILIZZO DELLE RISORSE UMANE ٱ  
RIDUZIONE DEI TEMPI DI LAVORAZIONE ٱ  
INNOVAZIONE SULLE TIPOLOGIE DEI PRODOTTI ٱ  
___________________________________________________________________ ALTRO (specificare) ٱ

 

SUL VALORE DELLE RISORSE UMANE:

FIGURE PROFESSIONALI NATE O ADATTATE IN FUNZIONE DELL'INSERIMENTO DI
TECNOLOGIE INNOVATIVE:
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

5. ALTRI FATTORI RILEVANTI
FABBISOGNI FORMATIVI EMERSI

:FORMAZIONE SPECIFICA CON Í FORNITORI DELLA TECNOLOGIA ٱ
(Specificare) __________________________________________________________________________

_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________

PARTECIPAZIONE A CORSI GESTITI DA ASSOCIAZIONI DI CATEGORIA O AGENZIE DI ٱ
FORMAZIONE:

(Specificare) __________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
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:FORMAZIONE INTERNA (CONOSCENZA INTERNA DELLA TECNOLOGIA) ٱ
(Specificare) __________________________________________________________________________

_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
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